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Publish to impress 
 
I can recall,  to this day, the thril l I felt  when my f irst  book was 
published back in 1985.  Since then nothing else has compared to that  
moment . And now with almost  20 books in print  and count less 
hundreds of art icles published, I have become quite blasé about  my 
books.  But  nothing will ever make me undervalue their effect  on me, 
on my life, on my reputat ion, my career and my self-confidence. 
 
You may be passionate, experienced or learned in a part icular area, 
but  unt il you have published a book, you will not  feel that  your work 
has proved its value. Inst inct ively, most  of us do not  want  to keep our 
knowledge to ourselves.  We want  to tell the world, we want  other 
people to be able to share what  we know.  We want  to see our 
thoughts and ideas on the printed page, and bet ter st il l,  on the 
shelves of a bookshop. 
 
My f irst  book was a cookery book, ent it led French Tart s.   I was not  an 
experienced cook, but  I had conceived an original idea and a catchy 
t it le.  The f irst  publisher I approached agreed to publish it .  All I had 
included, in my original communicat ion with the publisher, Octopus, 
was a one page let ter out lining my idea. I did not  let  on that  I had 
never had an art icle, let  alone a book published before.  Once they 
had communicated their interest , my next  step was to submit  a 
contents list  and three sample recipes.  And within a few weeks I had 
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a cont ract .  Only the cont ract  obliged me to sell the out right  
copyright  for the book and, being a novice, I was too keen to be 
published and did not  much care that  I had relinquished future rights. 
When the book was later reprinted in Aust ralia, t ranslated into 
French and sold in France, I kicked myself.  
 
Along the way I have learned so much about  being published by other 
publishers. I saw many of my computer handbooks being published by 
giants such as Macmillan and McGraw-Hill.   I sold a book called How 
t o Get  There From Gat wick to Brit ish Caledonian airl ines (now Brit ish 
Airways).  I wrote and published in-house manuals and then, in 1995 
started to publish my own books under my own imprint  Summert ime 
Publishing. A Career in Your Suit case 2,  is my fourth t it le, but  there 
is also a cookery book, ent it led Dat es,  on my list .  
 
It ’ s funny, that  even though I have no cookery qualif icat ions, people 
believe that  I can cook, simply because I have writ ten two books on 
the subj ect .  I even persuaded a Norfolk pub to let  me run a French 
restaurant  for them one summer, because I was ‘ thinking of writ ing a 
book’ . I was 21 years old. I created a number of successful businesses 
in computer t raining and people signed up because they knew I was a 
published computer author.  And now I also speak about  portable 
careers, and my books stand as proof that  I am an expert .  
 
Nothing has helped my businesses more than being able to show 
potent ial clients that  I have already been published on the subj ect .  
And now that  I publish my own t it les, the fact  that  no third party 
publisher had chosen to invest  in my work, and that  I had produced 
them myself,  has not  lessened their impact . 
 
No mat ter what  business you may be involved with, there is l it t le 
doubt  that  you would benefit  from having some of your work in print .   
Find an out let  for an art icle you can write, even if  you are not  paid 
for it ,  and immediately, you will increase your kudos.  People are 
impressed when you are in print .  
 
I have been teaching writ ing skil ls for years and have helped 
count less expat riates to start  a new career as a j ournalist ,  writ ing 
about  the things they know, the people they have met  and the places 
they have lived.  Then, over the last  year or so I have found that  
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people have been approaching me for help regarding publishing 
complete books.  I helped Robin Pascoe to edit  her great  book on 
repat riat ion, ent it led Homeward Bound.  I helped Maria Paviour work 
on f irst  a novel about  energy vampires, and then, later wrote the 
foreword for Changing Vampires into Angels,  which she has now been 
published. I have helped Huw Francis with his book on the t rail ing 
male.  And now I help a range of speakers, presenters, coaches and 
professionals to turn their ideas into words that  sell too. 
 
Speakers realise the value of being published.  They benefit  from the 
passive sales, that  occur at  the end of every presentat ion too, and 
increase their earnings as a result .   When you are published people 
believe that  your presentat ion will have added value.  And at  the 
same t ime, when you give a great  presentat ion, people believe that  
your book will be except ional too. 
 
I f ind that  I sell books to between 25 and 75 per cent  of the audience 
each t ime I speak.  Other presenters report  the same f igures.  No 
speaker should be without  a book or other item, such as an audio 
tape or CD, to sell at  the back of the room, when the presentat ion  is 
over.  
 
But  you do not  need to be a presenter to benefit  from publishing a 
book.  Sue Valent ine, helped me to produce the date book.  As a food 
scient ist ,  her interest  and involvement  has increased her potent ial in 
product  development  and consultancy. It  also led to her being given a 
monthly cookery column in her local magazine. Beth Koestal is an 
art ist ,  but  she has produced a simple booklet  about  how to t ie and 
wear a scarf to endorse the work she does as a Wardrobe Witch. 
 
You do not  need to produce a 100,000 word manuscript  to be 
published.  Think about  producing a product  that  will endorse and 
enhance your business. A product  that  will stand as proof of your 
expert ise and make you a useful prof it  at  the same t ime. 
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Let’s look at the fundamentals 
 
What makes a writer? 
 
A writer must  be a reader.  You can only write what  you like to read 
yourself.    
 
A writer must  write. A writer must  feel at  home with a pen or 
keyboard and be able to keep his f ingers going at  a speed that  
matches his thoughts.  A writer may write poet ry, prose, copy, keep 
a diary, write stories, fact  or f ict ion, but  he must  write. 
 
A writer must  have a passion for his subj ect .  Passion shows through 
and allows writ ing be the t ransference of energy. Without  an 
enthusiasm and understanding of the subj ect  your work will not  be 
able to come alive. 
 
A writer must  have humility.  He must  welcome and accept  crit icism.  
The best  way to learn is through our mistakes.  It  is rare that  an 
editor will not  want  to make changes, often they will be devastat ing. 
A writer must  be prepared to accept  this. 
 
A writer must  be pat ient .  It  can take weeks for an editor to reply to 
a submission.  It  can take months for a publisher to respond. It  takes 
at  least  18 months for a publisher to take a book from f irst  draf t  to 
bookshelf.   Somet imes it  can take years to be accepted. 
A writer must  not  need the money. Only bestsellers make real 
money. 
 
A writer must  love words and enj oy expressing them.  A writer should 
be able to show,  rather than t el l .  Ideally, he, or she, should be like a 
tourist  in their own town and be able to retain obj ect ivity and fresh 
eyes when describing people, places or events. 
 
So, why do you want to write a book? 
 
Do you want  money, fame or reputat ion?  Do you have something you 
are burning to share?  Do you have a great  idea and the perfect  target  
market?  Do you want  to create passive, back of the room sales for 
your business?  Do you j ust  want  to leave a legacy? It  is important  



 

© Jo Parfitt 2003  5 

that  you recognise your reasons for writ ing a book right  from the 
start .  
 
What does being published mean? 
 
Watch out?  Some publishers pay an advance in three stages and then 
royalt ies of 7% of net  receipts. But , thanks to the net  book 
agreement , this means your book can be sold for less than you 
expect . Did you know that  Amazon.com take 55% commission on each 
sale and you pay to post  your book to them?  In some cases this is a 
good deal. Book clubs and mail order f irms somet imes take 75% 
commission. 
 
If  you self-publishing then you will be able to sell your books and reap 
up to 100% of the profits. Print ing is cheaper than you think and the 
unit  cost  gets progressively cheaper the more you print .   If  you know 
your market  and can target  it  well, then this can be the most  
lucrat ive opt ion.  We sold 4,500 copies of Dat es in Oman alone in the 
f irst  year.  But  remember, self-publishing means you have to do the 
market ing, dist ribut ion, publicity, invoicing, purchasing of Jif fy bags 
and the st icking on of stamps.  St il l,  all you need to do is purchase a 
batch of ISBN numbers from Whitaker in Guildford for a few quid and 
organise a bar code, which costs about  a tenner, and you are off.  
 
Some self-publishers are now exploring  print  on demand.  This 
method means that  an online publisher will take, and often design, 
your book for a fee that  can be as lit t le as $159.  The POD publisher 
puts his own imprint  name on your book rather than your publishing 
company, registers it  with online bookstores, does the dist ribut ion, 
print ing and all administ rat ion and simply pays you a percentage for 
each book sold.  Some POD companies give 20% royalty, others give 
up to 60% so it  pays to shop around. 
 
An ebook, of course means you have no print ing costs and all your 
dist ribut ion is done online.  All you need to do is write your book and 
convert  it  into PDF format  and you are ready to go.  Proper software 
that  allows your book to be read online only and can simulate page 
turning, costs much more.  I not ice that  ebooks can be as short  as 10 
pages, or as long as 250. More even.  For many, this is a good opt ion. 
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Do not , however, consider vanity publishing.  If  you bear in mind that  
the RRP of a book should be about  f ive t imes the unit  cost  of print ing 
it ,  then beware of any ‘ publisher’  who accepts your manuscript  and 
charges you more than a f if th of the RRP for each book he prints.  If  
he does, he is a vanity publisher. 
 
First steps to stardom 
 
Forget  creat ivity, the best  books are writ ten to a formula. So your 
best  bet  is to mind map your book, then create an out line before you 
start  writ ing.  Do all your research beforehand too. Inspire your vision 
by looking at  other books.  And read like crazy. 
 
Forget  writ ing the whole book and then submit t ing it  to a publisher – 
a synopsis will do.  If  you can’ t  write a synopsis you can’ t  write a 
book. A synopsis consists of a cover let ter, your book’ s contents list ,  
int roduct ion and a sample chapter or two. You can also increase your 
chances of select ion by adding a market ing summary, or overview 
which evaluates and describes your market  and the compet it ion.   
 
And don’ t  t ry to do it  alone.  You need support , advice and crit ique.  
If  your friends love your book, but  your acquaintances hate it ,  
consider whether you have a winner or not . Is it  really helpful,  when 
your mother reads your book and says ‘ that ’ s nice, dear’ ? 
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Further Information 
 
Try these books  
 
The Art ist ’ s Way 
Julia Cameron 
Pan Macmillan 
 
Writ ing Down the Bones 
Natalie Goldberg 
Shambala 
 
The Writers and Art ists Yearbook 
A&C Black 
 
The Writer’ s Handbook 
Barry Turner 
Macmillan 
 
How to Write and Sell a Synopsis 
Stella Whitelaw 
 
Becoming a Writer 
Dorothea Brande 
 
Resources 
 
There are many websites that  are burst ing with free informat ion.  
Lots of them will give you free ebooks or free newslet ters.  Here are 
j ust  a few: 
 
Writ ing World 
www.writ ing-world.com 
 
Absolute Write 
www.absolutewrite.com 
 
Writers Weekly 
www.Writersweekly.com 
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SPAN 
www.spannet .org 
 
Writers Digest  
www.writersdigest .com 
 
Courses 
 
ht tp:/ / www.digital-e.biz/ freecourses.html 
 
www.teleclass.com 
 
www.wirt ing-wrold.com 
 
electronic newsletter subscriptions 
 
Your EveryDay Write 
YourEveryDayWrite@yahoogroups.com 
 
Work for writers 
Workforwriers@yahoogroups.com 
 
The Write Choice 
TheWriteChoice@yahoogroups.com 
 
Ebookstore 
 
www.albookt ross.com 
 
www.amazon.com 
 
www.amazon.co.uk 
 
Print on demand sites 
 
www.iuniverse.com 
 
www.t rafford.com 
 
www.firstbooks.com 
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www.xlibris.com 
 
Articles online 
 
Do You Really Need an Agent? 
ht tp:/ / www.fict ionfactor.com/ art icles/ agent .html 
 
How to Write a Computer Book Proposal 
ht tp:/ / www.adlerbooks.com/ howto.html 
 
Publisher’ s guide to doing business with Amazon 
www.j ulieduffy.com/ writ ing/ amazon_a.htm 
 
How to publish – a guide to f inding your market  
www.pw.org/ info1.htm 
 
Ebook Starter Kit  
ht tp:/ / hop.clickbank.net / ?absolutewr/ wsnet  
 
Basic Book Market ing Planning Form 
ht tp:/ / www.bob-erdmann.com/ Market ingPlanning.pdf 
 
Beat  writers’  block 
ht tp:/ / www.digital-e.biz/ newslet ter.html 
 
What  is a Manuscript  Evaluat ion Service and Why in the World Would 
You Need One? 
ht tp:/ / www.booktalk.com/ agentstopic6.html 
 
Rej ect ions (l isted by publicat ion) 
ht tp:/ / www.debcent ral.com/ rej ect ions.html 
 
 
 
 
This free ebook comes to you from Jo Parf it t .  Publishing consultant , 
author, j ournalist ,  writer and teacher. 
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Her courses Release the Book Within and Definite Articles are run 
all over the world and by correspondence.  For more informat ion 
please go to ht tp:/ / www.career-in-your-
suitcase.com/ summert ime.htm 
 
Email Jo Parf it t  on j oparf it t@career-in-your-suitcase.com 
 
 

 
 
 
 
 
 


